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Who We Are

Executive Summary

THUMBZZ.com  is a new and exciting website that puts a twist into the microjob community. 

THUMBZZ allows you the opportunity to provide short term tasks, called "microjobs", to the 

general public. These tasks can generate buzz and new customer for your product or service 

via website visits, social media shares, viral videos and other awesome campaigns that you can 

create. We are the only microjob site on the web that offers unlimited microjob subscriptions to 

its advertisers.

We used a total of $87,000 in seed funding from our founder and a private company to build 

our alpha site and our patent-pending microjob rating system (MRS). We currently have over 

10,000 registered users and 700 paid monthly subscribers. Our gross revenue since 2015 has 

been just over $150,000 and we have a steady flow of $8,000/month from subscribers. 

We have proof of concept that our website works. Now we are seeking from $25,000, 

(minimum amount for website enhancement and product acquisition) to $100,000 for startup 

funding under the JOBS Act regulation. (Note: Maximum amount subject to change)

THUMBZZ was founded on November 18, 2012. The THUMBZZ.com website launched on 

November 18, 2013, and their patent pending microjob rating system was introduced 

November 18, 2014. THUMBZZ Corporation, (now THUMBZZ Incorporated) was formed on 

November 18, 2015.  

Objectives

• Provide a clever and inexpensive way for businesses and individuals to reach people 

instead of high priced social media campaigns

• Provide a "spare change" like income to our microjob seekers

• Target the college student and millennials generation for our microjob seeker database

• Reach out to small business owners, artists, authors, musicians that can benefit from 

having their products and services reviewed

• Provide a platform for good deed microjobs by businesses and individuals for the 

environment and random kind acts
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Mission

We at THUMBZZ want to give businesses the opportunity to interact with potential customers 

in an honest environment. We also want to show our microjob seekers the best in new 

products, services, literature, music and technology from our advertisers. We want to show the 

world what you have to offer - and for the world to give you a THUMBZZ up! 

Keys To Success

• We have to keep our website and the microjob rating system (MRS) enhanced and 

updated to provide more features and services for both our advertisers and microjob 

seekers.

• We need to educate our advertisers on how to use THUMBZZ to create highly 

interactive campaigns and to utilize all the cost-effective enhancement tools we offer.  

• We need to find investors that believe in the business model and to keep the microjob 

rating system funded for best results.

• We need to staff motivated independent contractors to telework promote the website 

for new advertisers, and to man small business convention sponsor tables. 

• We need to form partnerships with colleges and non-profit organizations to keep the 

microjob seekers actively engages in the campaigns. 

Why Us?

Why should you invest in THUMBZZ? 

1. We have a new and proprietary method that is proving to work tremendously well in a 

$1.1 trillion industry. (According to Small Business Trends Jul 20, 2016)

2. We already have paying subscribers that are pleased with their results. Twenty-seven 

subscribers have been with us since we first introduced the subscriptions in 2015.

3. We are on the final stages of securing our patent for the microjob rating system. (MRS). 

This will assure us that no one will copy our method in the United States without 

litigation based upon our three claims.

4. We have an open-minded management team that will listen to any investor 

suggestions, regardless of if that investor has voting or pro-rata rights.   
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5. It's early. We can offer equity at well under $1.00 per share at this time. It will not be this 

inexpensive, (obviously), in later rounds as we grow. 
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Opportunity
Problem & Solution

Problems Worth Solving

CPC is a PROBLEM! 

On Twitter, the average cost per click (CPC) has risen from $0.10 to $0.29, while average cost 

per engagement (CPE) has also climbed from $0.10 to$0.28. Overall, Promoted Tweet CPC has 

more than doubled to an average of 25 cents in Q2 2014 compared to 11 cents in Q1.Aug 14, 

2014 (Source: Adwords.com)

In just the USA, the average cost per click (CPC) of Facebook Ads in Q3 2016 was 27.29 

cents (and 27.40 cents for ALL objectives). The cost per 1000 impressions (CPM) based on Q3 

was $7.19 (and $7.34 CPM for ALL objectives).Nov 17, 2016 (Source: Adespresso.com)

The average cost per click (CPC) in Google AdWords is between $1 and $2 on the search 

network. The average CPC on the Display Network is under $1. The most expensive keywords 

in AdWords and Bing Ads cost $50 or more per click. (Source: Wordstream)

This is a huge problem for businesses with a limited advertising budget! Not only that, but 

these are costs per click! How do you even know if the customer bought anything? Is it fair to 

charge a business per head if those customers don't stay or buy anything? 

Social media sites like Facebook and Twitter also work like an "auction" with their keyword 

bidding process for advertisers. This of course was perfected by Google first, whose average 

cost per click for premium keyworks can be more than $50? That is insane.

For example, cost per click in the real world is like having a Google, Facebook or Twitter 

employee stand outside your door holding a sign with your advertising. A customer sees the 

sign and walks in the door, looks around for a second and then walks out! That's what you are 

paying for. You don't know what that customer thought about your store or products or 

service, (mostly because they didn't stay), and you don't even know that customer's name. Most 

importantly that customer didn't buy anything but you still have to pay up to $50, (if you used 

Google), just for them to peek in the door.
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We have the solution for this multi-billion dollar problem as well as a few others, 

THUMBZZ.com.  

Our Solution

Cost Per Click? A waste of money!

At first we didn't know that we were the solution to the CPC problem and our first business 

model was to solve another problem. We wanted to provide an easy way for small to medium 

sized businesses to crowdsource a large amount of college students, the homeless and 

unemployed at one time for online and offline tasks. We used to offer direct deposits and the 

payments were made immediately to the microjob seeker. Although that plan worked, it wasn't 

as lucrative and too similar to other sites such as Fiverr and Microventures. We also wanted 

something different, proprietary and higher scaling. That is when we saw that the microjob 

rating system we've created can handle a subscription business model and made the switch. 

We also got help from one of our advertising customers that said this:

You guys have stumbled onto something. My campaign was first to try to get more 

views on my Youtube video, but since you allowed me to respond to the person, I was 

able to get them to buy my CD and become a paying customer. I did a Facebook ad and 

did not get one (sale)! THUMBZZ isn't just about hiring people for microjobs. You are 

getting us customers! 

It was in that moment that we saw that this customer benefited from us in a way that a CPC 

program could never have helped him. He was able to get the view on the video, get feedback 

from a customer, respond to that customer and close a sale after that response.

An advertiser creates a campaign on THUMBZZ the same way as most sites, with a video and a 

description. They can also have additional photos, video links, audio files and documents for 

the microjob seeker to view. This is already more than a simple CPC campaign which can be 

just a keyword with a description or a banner ad.
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The advertiser can create up to 10 campaigns based upon their monthly subscription amount.

These are monthly subscription fees for single or multiple campaigns. The cost per month 

dwarfs in comparison to the CPC prices of the large social media sites and as our customer 

above proved, can be much more effective in securing paying customers.

Our microjob rating system determines the amount that the microjob seeker will be paid 

automatically. The advertiser doesn't worry about the payment to the microjob seeker. There is 

no bidding war like on the social media sites. The rating system handles the payment.

The microjob seeker does the task the advertiser requests, such as visit their website, listen to a 

song, read a book excerpt, etc and responds with a simple word review, video review or 

whatever the advertiser asks for. Once the advertiser sees the response, they respond with yet 

another chance to interact with them by words or even attaching files or coupons that they can 

use. The advertiser approves the microjob and the rating system transfers the appropriate 

amount into the microjob seeker's account. 

CPC can not do that! An advertiser just paid as little $5.00/month to actually interact with 

unlimited potential customers. 
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We Stop Advertisers From Invading Social Timelines! 

THUMBZZ has also provided the solution to unwanted sponsored advertising. People are tired 

of their social media timelines being bombarded with advertising based upon their search or 

posting habits. Our users choose what microjobs they are interested in completing, so 

advertisers can rest assured that the seeker could be a potential customer because they are the 

ones that choose to do their task.  

The Other Side - A Spare Change Income

THUMBZZ also gives a spare change like income to its microjob seekers. While we don't 

recommend that you use THUMBZZ as a second income source since payouts are determined 

by the rating system and the actual time of payment can vary dramatically, it is something to 

look forward to. Our primary microjob seekers at this time are college students and working 

adults that aren't in desperate need of immediate income. As THUMBZZ grows we will add 

income opportunities that relate back to the previous business model to provide immediate 

assistance to college students, the homeless and the unemployed through government and 

academic programs. 

 

 

Target Market

Pay-per-click (PPC), also known as cost per click(CPC), is an internet advertising model used to 

direct traffic to websites, in which an advertiser pays a publisher (typically a website owner or a 

network of websites) when the ad is clicked. Google is the industry's giant, racking in over $20 

billion dollars a year on these campaigns, which do very little for small advertising budgets. 

Our target markets are small businesses and individuals with monthly advertising budgets 

between $250 - $1,500/month that want to avoid expensive keyword bidding, click fraud and 

nameless, faceless advertising statistics. 

Small businesses typically allocate anywhere from 2 to 12 percent of annual sales to 

advertising, according to LegalZoom. At 5 percent, a $200,000 annual sales projection would 

mean $10,000 toward advertising.
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The SBA (Small Business Administration) estimates that there are 28 million small businesses 

in the United States and about 600,000 entrepreneuers. 

Entrepreneurs and individuals also benefit from using THUMBZZ.com for both business 

promotion and philanthropy based campaigns.  

Competition

Current Alternatives

GOOGLE ADWORDS: Their site says if your main goal is to have people visit your website, then 

clicks are a good place to start. Use cost-per-click (CPC) bidding and you'll pay only when 

someone actually clicks on your ad and comes to your site. The users can choose from 

Automatic bidding, (set a daily budget and let AdWords adjust your CPC bids to bring you the 

most clicks possible within that budget), or  Manual bidding that lets you set bids at the ad 

group level, or for individual keywords or ad placements, so you know you're bidding just what 

you want for the clicks that mean the most to you. Avg. Campaign costs: $15,000 - $25,000 per 

campaign. Some major keywords go as high as $2,000 per click or more. 

FACEBOOK: Their ads are targeted to users based on their location, demographic, and profile 

information. ... After creating an ad, you set a budget and bid for each click or thousand 

impressions that your ad will receive. Facebook's most important ad targeting options. Users 

then see your ads in the sidebar on Facebook.com. Avg. Campaign costs: $5,000 - $25,000 per 

sponsored ad campaign. 

TWITTER: There are three different types of advertising campaigns that you can run with 

them: Promoted Tweets, Promoted Trends or Promoted Accounts. A promoted tweet is exactly 

as it sounds. You can choose to promote one of your current tweets or write a new 

one. Trending topics on twitter are featured prominently on every user’s twitter timeline. 

Promoted accounts are paid and organic. The paid ones are noted with the word “promoted” 

underneath and are an example of Twitter’s ‘Promoted Accounts’ advertising option. NOTE: 

The word ‘promoted’ is also used under trends that are promoted. Avg. Campaign costs: $3,500 

- $20,000 per campaign. 

Now, let's see how THUMBZZ compares...
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Our Advantages

We beat GOOGLE with no keywords, visitor interaction and a lower monthly budget!

Our biggest advantage over Google is that we eliminate the need for keywords high-priced 

keywords our advertisers have the exact same goal to have people visit their website but now 

they're able to actually see who is visiting their website and actually interact with them.

Google's advertising campaigns are extremely high cost. Our advertisers pay an average of 

$250 per month for a single campaign with enhancements and that includes unlimited visits 

and a chance to have customer interaction. We actually put a face to website statistics and give 

our advertisers more than a report chart. 

We beat FACEBOOK with lower cost campaigns, less evasive tactics and personal interaction!

We will develop THUMBZZ to have more targeted enhancement campaigns based on location 

and demographics after this round of funding, however for now we clearly beat Facebook and 

their cost for campaigns. These are paid for click or impression campaigns just like on Google 

and advertisers place their ads in others timelines - which is something that is frowned upon. 

Facebook users hate it when you invade their social timelines! THUMBZZ users have chose to 

complete the advertiser's task so that you know they are truly interested in their product or 

service.

Facebook does not have a clear way for an advertiser to respond to a user. It also requires an 

advertiser to constantly check their sponsored ad for negative responses and clean up any 

comment that damages their campaign. With THUMBZZ, all responses are kept private and the 

advertiser even has a chance to send a file, photo, video or additional response to the user. All 

of this for a fraction of the monthly campaign cost.   

We beat TWITTER with putting a face to statistics, personal interaction and lower costs!

There's not much advertising that you can do with a hundred and forty characters to begin 

with, but even still we have more advantages than using Twitter for advertising. 

Just like Google and Facebook, Twitter does not have a clear way to respond to a user other 

than tweeting back at them. There is no way for an advertiser to send a file or a video or a 

soundtrack to a user personally. Also like the others,, Twitter only gives a report with number 

of clicks or retweets that are promoted, while we put faces and actual interaction with 

THUMBZZ campaigns. 
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Execution
Marketing & Sales

First Marketing Plan & Sales

ALPHA AND BETA SITE COMPLETED (JANUARY 2015)

We initially paid over $12,000 for the alpha and beta sites to be programmed and designed. 

These funds were from a $50,000 seed investment from Seedvo Incorporated and an additional 

$27,000 investment from the founder Lisa Lamb. Of those funds, we placed $30,000 in the pool 

and decided to do a test group. We did not use Facebook or a large social media site, but rather 

a smaller site where we knew we could interact with the users and get feedback.

ADVERTISING TEST GROUP ON TSU.CO (JULY 2015)

Our first marketing effort was in July 2015 when we decided to do a test group on a small social 

media site to see if our concept would work.

We purchased a $500 advertising block on a now-defunct social media website called Tsu.co.  

We used their sponsored ads for over 1 month and received over 2000 signups from their 

database of users. Out of those signups, 13 businesses purchased direct deposits and 

subscriptions totalling $1,380 that was placed into the THUMBZZ advertising pool. 

The test group worked as we found valuable bugs in a script that needed to be repaired and we 

realize that our option of invoicing advertisers for direct deposits would not work. It was 

afterwards that we switched to an exclusively subscription-based monthly business model 

with add-on enhancements. 

THUMBZZ Sales: July 2015 - December 2016

Subscriptions: $43,200

Email Blasts/Newsletter Enhancements: $56,300

Direct Deposits (no longer offered) - $12,980
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Pricing

SUBSCRIPTIONS

THUMBZZ accounts will be loaded with an amount for unlimited microjob campaign 

responses based upon the subscription amount they register for.

Entrepreneur plan is $5.00/month or $60.00/year for 1 active microjob. 

Basic plan is $19.00/month for 3 active microjobs.  

Small Business plan is $49.00/month for 5 active microjobs. 

Corporate plan is $99.00/month or $1000.00/year for 10 active microjobs. 

ENHANCEMENTS

Newsletter Announcement - $99.00 (up to 10 campaigns) - weekly bulk newsletter that goes 

out to all qualified microjob seekers. 

Premium Email Blasts - $199.00 per campaign (goes to every qualified microjob seeker)

Featured Dashboard Campaign: $200.00/day per campaign (microjob shows in dashboard of 

every qualified microjob seeker)

Sales Plan

Throughout the testing phase (January 2015 - July 2016) our interns cold-called prospective 

businesses from websites that still carry traditional banner advertising. It was from those calls 

that we gained our revenue in the form of subscriptions and enhancements.

Going forward are sale plan includes continuing the use of interns for cold-calling, but also 

adding a full-time sales closer as well as workshops and trade sponsorships if we meet 

maximum investment. We will also use our own platform to have our microjob seekers find 

potential clients for use. 

2017 - 2018 Sales Plan (For Advertiser Acquisition)

• Cold Calls By Interns 
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• Using the THUMBZZ platform for potential sales

• Full-Time Sales Closer(s) - If funding goals are reached

• Small Business Tradeshow and Workshops - If funding goals are reached

Note: Product acquisition, or microjob seekers come from street teams, college events and the 

platform itself. 

 

 

Operations

THUMBZZ has no physical operation facilities and has no plans to purchase a facility until its 

SECOND round of funding sometime in 2018. 

Our interns come from local Georgia universities and colleges and we communicate through 

Google hangouts, GoToMeetings, Facebook groups and Youtube. We meet on occasion for 

promotional photoshoots and street crew work. 

THUMBZZ also has 2 full-time junior account assistants that work from home in the 

Philippines. 
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Financial Plan
Financing

Financing Needed

We are raising startup capital and bringing in outside investors to the company for the first time ever. Our $87,000 initial seed 

money investment was provided by the founder, a corporation ran by our founder and a family friend. We have goals starting at a 

minimum of $25,000 in capital to a maximum of $100,000 in capital. (Note: Maximum amount may be lifted).

We will be using the Wefunder platform. 

Use of Funds

We will use funds raised in the startup round for $5,000 in website enhancements, including local categories, profile demographics 

and better mobile responsiveness. We will use the remainder of the funding in percentages for sales and promotion and to fill the 

pool for the microjob rating system.

If we raise: $25,000

• $5,000 for web design and enhancement

• $10,000 microjob rating pool (40%)

• $10,000 for Small Business trade show workshop (40%)

If we raise: $100,000
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• $5,000 for web design and enhancement

• $40,000 microjob rating pool (40%)

• $55,000 for (5) Small Business trade show workshops (55%)

If we raise: Over $100,000

• $5,000 for web design and enhancement

• 40% of funding to microjob rating pool

• Remaining funding for Small Business trade show workshops
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  Revenue Forecast

FY2018 FY2019 FY2020

Revenue

Subscriptions $136,449 $473,938 $717,425

Email Blasts $628,641 $877,590 $1,556,578

Newsletter Ads $39,402 $42,075 $58,410

Featured Campaigns $41,800 $69,600 $102,000

Total Revenue $846,292 $1,463,203 $2,434,413

Direct Cost

Microjob Pool $122,804 $426,544 $645,683

Direct Labor $22,200 $36,000 $36,000

Total Direct Cost $145,004 $462,544 $681,683

Gross Margin $701,288 $1,000,659 $1,752,731

Gross Margin % 83% 68% 72%
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Revenue by Year
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Cash Flow
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Balance Sheet (With Monthly Detail)

FY2018 Aug '17 Sep '17 Oct '17 Nov '17 Dec '17 Jan '18 Feb '18 Mar '18 Apr '18 May '18 Jun '18 Jul '18

Cash $1,684 $105,799 $110,564 $116,476 $128,636 $146,919 $172,683 $209,461 $292,246 $417,949 $578,106 $793,787

Accounts 
Receivable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Inventory

Other Current 
Assets

Total 
Current 
Assets

$1,684 $105,799 $110,564 $116,476 $128,636 $146,919 $172,683 $209,461 $292,246 $417,949 $578,106 $793,787

Long-Term 
Assets

Accumulated 
Depreciation

Total Long-
Term Assets

Total Assets $1,684 $105,799 $110,564 $116,476 $128,636 $146,919 $172,683 $209,461 $292,246 $417,949 $578,106 $793,787

Accounts 
Payable $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0

Income Taxes 
Payable $337 $1,160 $2,113 $3,295 $5,727 $9,384 $14,537 $21,892 $38,449 $63,590 $95,621 $138,758

Sales Taxes 
Payable

Short-Term 
Debt

Prepaid 
Revenue $0 ($1) ($1) $0 $0 $0 $0 $0 $0 $0 $0 ($1)

Total 
Current 
Liabilities

$337 $1,160 $2,112 $3,295 $5,727 $9,384 $14,537 $21,892 $38,449 $63,590 $95,621 $138,757

Long-Term Debt

Total 
Liabilities $337 $1,160 $2,112 $3,295 $5,727 $9,384 $14,537 $21,892 $38,449 $63,590 $95,621 $138,757

Paid-in Capital $100,000 $100,000 $100,000 $100,000 $100,000 $100,000 $100,000 $100,000 $100,000 $100,000 $100,000
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Retained 
Earnings

Earnings $1,347 $4,639 $8,452 $13,182 $22,910 $37,534 $58,147 $87,569 $153,797 $254,359 $382,486 $555,030

Total 
Owner's 
Equity

$1,347 $104,639 $108,452 $113,182 $122,909 $137,535 $158,147 $187,569 $253,797 $354,359 $482,486 $655,030

Total 
Liabilities & 
Equity

$1,684 $105,799 $110,564 $116,476 $128,636 $146,919 $172,683 $209,461 $292,246 $417,949 $578,106 $793,787
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FY2018 FY2019 FY2020

Cash $793,787 $1,648,188 $3,194,788

Accounts Receivable $0 $0 $0

Inventory

Other Current Assets

Total Current Assets $793,787 $1,648,188 $3,194,788

Long-Term Assets

Accumulated Depreciation

Total Long-Term Assets

Total Assets $793,787 $1,648,188 $3,194,788

Accounts Payable $0 $0 $0

Income Taxes Payable $138,758 $198,631 $349,046

Sales Taxes Payable

Short-Term Debt

Prepaid Revenue ($1) ($1) $0

Total Current Liabilities $138,757 $198,630 $349,046

Long-Term Debt

Total Liabilities $138,757 $198,630 $349,046

Paid-in Capital $100,000 $100,000 $100,000

Retained Earnings $555,030 $1,349,557

Earnings $555,030 $794,528 $1,396,184

Total Owner's Equity $655,030 $1,449,558 $2,845,742

Total Liabilities & Equity $793,787 $1,648,188 $3,194,788
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Projected Balance Sheet

FY2018 FY2019 FY2020

Cash $793,787 $1,648,188 $3,194,788

Accounts Receivable $0 $0 $0

Inventory

Other Current Assets

Total Current Assets $793,787 $1,648,188 $3,194,788

Long-Term Assets

Accumulated Depreciation

Total Long-Term Assets

Total Assets $793,787 $1,648,188 $3,194,788

Accounts Payable $0 $0 $0

Income Taxes Payable $138,758 $198,631 $349,046

Sales Taxes Payable

Short-Term Debt

Prepaid Revenue ($1) ($1) $0

Total Current Liabilities $138,757 $198,630 $349,046

Long-Term Debt

Total Liabilities $138,757 $198,630 $349,046

Paid-in Capital $100,000 $100,000 $100,000

Retained Earnings $555,030 $1,349,557

Earnings $555,030 $794,528 $1,396,184

Total Owner's Equity $655,030 $1,449,558 $2,845,742
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Total Liabilities & Equity $793,787 $1,648,188 $3,194,788

Projected Profit & Loss

FY2018 FY2019 FY2020

Revenue $846,292 $1,463,203 $2,434,413

Direct Costs $145,004 $462,544 $681,683

Gross Margin $701,288 $1,000,659 $1,752,731

Gross Margin % 83% 68% 72%

Operating Expenses

Salary

Employee Related Expenses

Website And App Maintenance $7,500 $7,500 $7,500

Total Operating Expenses $7,500 $7,500 $7,500

Operating Income $693,788 $993,159 $1,745,231

Interest Incurred

Depreciation and Amortization

Income Taxes $138,758 $198,631 $349,046

Total Expenses $291,262 $668,675 $1,038,229

Net Profit $555,030 $794,528 $1,396,185

Net Profit / Sales 66% 54% 57%
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Expenses by Year

Exit Strategy

Return on investment is very important to us with our early stage investors. We are offering common stock in the startup round 

and will not do a second round of funding until those have matured.

• Exit I - Buy back early stage investor's stock at then current evaluation rate

• Exit II - Acquisition by a competitor, (Google, Facebook, Twitter) 

• Exit III - IPO (preferred) estimated time 5 years. (2022)
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